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Ghislaine Vinas

orings her unique
approach fo design,color
and problem solving

fo DESIGN IT

b

firm believer in the aesthetics of happiness,
Ghislaine Vifas runs a unique and successful design firm in
NYC that thrives on collaboration and experimentation. Bold
colors and playful functions lend themselves to beautiful
forms that consistently solve even the trickiest design
problems. Her International background allows Ghislaine
to design with an eyes-wide-open approach, one in which
she is constantly collecting inspiration from the everyday,
everywhere. Like design off-roading, her designs push the
boundaries of color, scale, and form in ways that continue to
innovate, inform, and inspire.

In preparation for her keynote speech, entitled “Creating
Happiness”, atthe ASID NJ Chapter's DESIGN IT Symposium
and Design Fair on September 12th, Ghislaine gave us some
details on her history and creative process.

Left: Skyhouse, New York, NY project designed by Ghislaine Vifias in
collaboration with architect David Hotson. Photograph by Eric Laignel
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The Beginning

| had always wanted to be an interior
designer ever since | was young. | used to
turn my closets into full apartments for my
Barbie dolls. | then studied interior design in
Pennsylvania as a foreign student and moved
to NYC as soon as | graduated. | didn't have
many contacts in the design world but | did
have tenacity and | have never been fearful. It
was a mixture of luck and hard work that led
me here.

Creative Process

| think that our best work always has a strong
narrative behind it. I've always enjoyed the
process of creating unique narratives based
on our clients, and then looking for the right
visuals that follow that story. Without fail, this
is how we start the process.

Finding Inspiration

The textile line was inspired by sea slugs. We
were researching jelly fish and came across
these tiny sea slugs that completely stole
my heart. Nature is amazing! | couldn’t stop
my fascination or intrigue so the shapes and
decoration of these aquatic slugs completely
informed the look and naming of the textile
line.

On New Ventures and Product Lines

It's like dating... we find people who are
attracted to us and then we see if arelationship
feels right. It's a lot about working with like
minded people, and of course people who
see and understand our look and attitude and
really want that as a part of their collection.

“Which Ideas Makes the Cut?”

Anything that makes me smile or just simply
piques my interest. Sometimes its art or other
interiors, sometimes fashion or nature, or it
can be as simple as a vibe that someone has
created in a cafe I'm in. | appreciate people
with a unique point of view, and | appreciate
things that are happy and light hearted. I'm
an optimist so I'm always looking to smile.

Advice for New Designers

Never be lazy. Be willing to start at the bottom
and put in the hard work to keep climbing.
I'm still learning every day and | get better
every day. The key to being a good designer
is experience—something they just can't
teach you in design school.

Above: Los Feliz, CA project designed by Ghislaine Vifas
in collaboration with architect Chet Callahan.

Photograph by Art Gray

Middle: Ghislaine Vifas' In The Hood rug collection for
Aronson’s Floor Covering, Vestry rug in Blush color way.
Photograph by Paul Godwin

Bottom: Warren Street Townhouse, New York, NY designed
by Ghislaine Vifias. Photograph by Eric Laignel

www.ghislainevinas.com
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